Lunch & Learn

From Online Search to Office Visit:
5 Ways to Turn Clicks into New Patients

‘:‘
REMEDY
ONNECT

An {©OP Company




0‘0 REMEDYCONNECT

Your Presenter ¢ o0 Comp
n©pP Company

Rebecca has been working with Pediatric and
Family practices since 2007.

She is passionate about helping providers and
practices reach their communities with relevant

information to support children & families.

rschaad(@officepracticum.com

Rebecca Schaad
RemedyConnect Book a meeting with Rebecca here.

Account Manager

www.remedyconnect.com
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Audience Q&A

Drop your questions into the Questions box
of your GoTo Webinar panel.
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e Why your custom website is essential for modern pediatricians: Go beyond a basic
template and create a unique online presence that reflects your brand and values.

e How to leverage SEO to get found by more families: Learn the strategies that will help
your practice rank higher in search results and attract new patients.

e The key elements of a high-performing pediatric website: Discover what content,
features, and design elements will engage potential patients and encourage them to choose
your practice.

e How to track your website's success and make data-driven decisions: Understand the
metrics that matter and use them to optimize your online presence for continuous growth.

e How to capitalize on the seasonality of pediatrics with targeted content: Learn how to
use your website and SEO to address timely concerns like back-to-school anxiety,
concussions and football season, and seasonal illnesses like flu.

www.remedyconnect.com



Polling Question #1

Is your website an effective marketing &
educational tool for your practice?

a. Yes
b. Not Sure
c. No
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Custom Website Ingredients

&

Discovery & Design Develop Deliver
e Unique Branding e Target Audience e (Google Analytics
e Mobile First e (learly Communicate e Data Driven
e Simple Navigation e (Content Matters e (Organic, Direct, Social &
Paid Search Growth

www.remedyconnect.com



Polling Question #2

Do you have SEO (search engine optimization)
for your website?

a. Yes
b. Not Sure
c. No
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Highlights of 3 SEO Options

Onsite SEO Local SEO Ultimate SEO
e Foundational SEO e Review Builder e Healthcare Directories
e Google Site Map ® Online Directories e Social Media Consultation
e Keywords e 15EQ landing page e 2SEO landing pages

www.remedyconnect.com
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Website Traffic - Leveraging SEO % prbiaiin

Direct
Sessions 1,629

4,532 4,532

Organic Search
® Sessions 2,975




Polling Question #3

Does the majority of your medical content
stay on your website or link out?

a. Yes
b. Not Sure
c. No
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Website Key Elements

0,

Content Relevance Clear CTAs
e Medical Content e \What's Going Around e Patient Portal
e WCV - Details e Alerts & Practice News - e Pay My Bill
e New Patients Seasonality e Book Appointment or
e Bring patients back Contact Us

www.remedyconnect.com



Thank you for attending!

We'd love your feedback!
Please complete the survey at the close of this session.
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Highlight Sheet Client Success Story =r Blog Posts
Remedy Web Websites Work: Building Trust with Your

Using SEO to Attract More Patients to
Your Pediatric Practice

Services Patients Outside Your Practice Walls

Attract More Patients: Essential SEO
Techniques to Grow Your Pediatric Practice

; | 3 Key Considerations for Selecting a
5 o Medical Website Design Company

Client Success Story

Connecting with patients in a digital world . R
D s g e Websites Work: Building Trust with Y : : H : .
R R Transforming Pediatric Patient Care with
1 allthe wllneed o A i T hd .
- a Custom Website

have turned

A VMMM

~ 1 On-Demand Video

sales@re
800.218.9916 303.756.6223

How a Custom Website and SEQ Make it
Easy for Patients to Find Your Practice

www.remedyconnect.com
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